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Instructions:
(i) Read all questions carefully and answer accordingly.
(ii) Do not write anything on the question paper other than roll number.
Part A
Answer ALL the Questions. Each question carries 2 marks. 5Q0x2M=10M
1  Define Warehouse Management. 2Marks . L1 . CO1
2  State two issues in Retail Logistics. 2Marks : L1  CO1
3 | What is Retail Transportation? 2Marks . L1  CO1
4 ' List any two challenges in Fashion Retail Warehousing. 2Marks | L2 ' CO2
5  Mention two benefits of Warehousing. 2Marks . L2  CO2

Part B

Answer the Questions. Each question carries 10 marks.

4Q x 10M=40M

E ine th jecti f ly chai housi lai

6. xamine the ob.]ectlves ) .Sl.lpp yc fnn and ware. ousing and explain 10 Marks | L1 | co1
how they contribute to efficient business operations.

7 With suitable exaII.1p1e5, dlff(?rt?ntlate betw-een Va.rlous types o.f 10 Marks | L1 | co1
warehouses and discuss their importance in retail supply chains.




8. An.'.ﬂyze .the .role of waI.*ehousing in .ensuring efficiency and customer 10 Marks | L2 (0]
satisfaction in the retail supply chain. 2
Or
Warehousing efficiency largely depends on its layout. Discuss the o
9. | essential factors to be considered while setting up a warehouse with 10 Marks | L2 9
an effective layout.
Evaluate the importance of international product designing and o
10. | explain how companies adapt product designs for global markets 10 Marks | L2 9
with examples.
Or
Discuss the concept of product line management in international o
11. | marketing and explain how it helps organizations achieve success in 10 Marks | L2 9
different markets.
12, ?dentify .the major challenges coTnpani.es' face while fix.ing prices in . 10 Marks | L2 Cco
international markets and explain their impact on business strategies. 2
Or
13. Summar%ze. the key.factors to be considered in. fixing the price of a 10 Marks | L2 Cco
product in international markets? Illustrate with examples. 2




