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(i) Read all questions carefully and answer accordingly.
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Part A
Answer ALL the Questions. Each question carries 2 marks. 5Q0x2M=10M
1  Define Digital Markets with one example. 2Marks : L1  CO1
9 Mention any two key differences between traditional and digital oMarks L1 COL
marketplaces.
3 | List two characteristics of digital consumers. 2Marks . L2  CO2
4 Identlfy any two internal factors that influence digital consumer oMarks L2  CO2
behaviour.
5 | What do you mean by a digital touchpoint? Give an example. 2Marks . L2 : CO2

Part B
Answer ALL the Questions. Each question carries 10 marks. 4Q x 10M=40M
Explain the i t f digital kets in today’s busi Cco
6. xp.am e1mp.or an.ceo igital markets in today’s business 10 Marks | L2
environment with suitable examples. 1
Or
Di th luti f kets f traditional to digital with Cco
7 iscuss .e evolution of markets from traditional to digital with a 10 Marks | L2
comparative framework. 1




Describe the characteristics of digital markets in detail. Support your

Cco

8. i 10 Marks | L2
answer with examples. 1
Or
9, What.are rnl.llti—sided platforms (MSPs)? Explain their types and 10 Marks | L2 co
functions with relevant examples. 1
10, Explaln t.he mear.nng and characteristics of digital consumers with 10 Marks | L4 co
suitable illustrations. 2
Or
11, Discuss the fact(?rs influencing digital consumer behaviour (internal 10 Marks | L4 co
and external) with examples. 2
12. E)liplain the stages in the digital consumer decision-making process 10 Marks | 14 co
with examples from e-commerce platforms. 2
Or
13. Discuss the concept of the consur.ner j01.1rney in a digital context. 10 Marks | L4 co
Ilustrate the stages and touchpoints with examples. 2




