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Instructions:

(i) Read all questions carefully and answer accordingly.
(ii) Do not write anything on the question paper other than roll number.

Part A
Answer ALL the Questions. Each question carries 2marks. 10Q x 2M=20M
1 Expla.ln the term social networking websites (SNWs) in the context of HR aMarks L2 CO1
functions.
9. Ident.lfy and explain two social networking platforms widely used for HR aMarks L2 CO1
functions.
3. Describe how organlz:flt.lons use social media to communicate their aMarks L2 | CO2
employee value proposition (EVP).
4. Compare internal and external digital employer branding. 2Marks L2  CO2
5.  Outline the concept of social learning. 2Marks L2  CO3
6. Surr'lmarlze how technology supports heutagogical learning aMarks L2 | CO3
environments.
7.  Illustrate how microlearning enhances engagement on SNWs. 2Marks L2  CO3
8.  Highlight one privacy issue in using SNWs for appraisal. 2Marks L2  CO4
9. Discuss how social networking websites assist in HR planning. 2Marks L2 CO4
10. Describe one way SNW data can be used for employee evaluation. 2Marks L2  CO4




Part B

Answer ALL the Questions. Each question carries 7 marks. 5Qx7M =35M
11. | Explain the benefits and challenges of using social networking | 07 Marks | L2 | CO1
websites for HR functions
Or
12. | Discuss how social media terminology (hashtags, handles, analytics | 07 Marks | L2 | CO1
etc) supports HR communication.
13. | Explain how organizations design recruitment messages for social | 07 Marks | L2 | CO2
media platforms to attract applicants.
Or
14. | Discuss the role of social media in strengthening digital employer | 07 Marks | L2 | CO2
branding, with suitable examples.
15. | Illustrate how an organization can choose appropriate instructional | 07 Marks | L2 | CO3
approaches for training employees using social networking websites.
Or
16. | Illustrate, with examples, how microlearning through SNWs improves | 07 Marks | L2 | CO3
engagement and learning outcomes.
17. | Explain how social networking insights can support manpower | 07 Marks | L2 | CO4
planning, with examples from employee profiles or online activity for
recruitment.
Or
18. | Explain the types of performance appraisal errors that may occur when | 07 Marks | L2 | CO4
using SNW data, with examples.
19. | Demonstrate how SNWs can help HR monitor ongoing performance 07 Marks | L3 | CO4
while highlighting the challenges of maintaining fairness
Or
20. | Apply the concept of talent management to demonstrate how HRP | 07 Marks | L3 | CO4
helps in retaining high-potential employees.
Part C
Answer any three Questions. Each question carries 15marks 3Qx15M=45M
21. | Explain how social networking websites have transformed traditional | 15 Marks | L2 | CO1
HR operations. Discuss with examples from staffing, communication,
and engagement.
22. | Discuss how organizations use social media to build recruitment | 15 Marks | L2 | CO2
pipelines. Explain strategies, content types, and candidate interaction
methods.




23.

Discuss how organizations can design effective training programs
using the ADDIE framework, incorporating VARK learning styles and
social networking websites to enhance knowledge sharing,
engagement, and collaborative learning

15 Marks

L2

COo3

24.

Discuss the benefits and challenges of using social networking
websites for employee training and collaborative learning in modern
organizations

15 Marks

L2

COo3

25.

Develop a social-media-based performance appraisal framework for a
startup by applying any two existing appraisal methods and adapting
them for platforms such as LinkedIn, Workplace, or Slack.

15 Marks

L3

co4




