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CO - Levels CO1 CO2 CO3 CO4 

Marks 18 15 34 32 

Instructions: 

(i) Read all questions carefully and answer accordingly.  

(ii) Do not write anything on the question paper other than roll number. 

Part A 

Answer ALL the Questions. Each question carries 2marks.                                                10Q x 2M=20M 

1. Define communication and list its basic elements. 2 Marks L1 CO1 

2. What is non-verbal communication? 2 Marks L1 CO1 

3. State two examples of mass media. 2 Marks L1 CO1 

4. What does ideology mean in media? 2 Marks L1 CO2 

5. Define representation. 2 Marks L1 CO2 

6. What is meant by objectivity in journalism? 2 Marks L1 CO3 

7. Define editorial. 2 Marks L1 CO3 

8. What is digital storytelling? 2 Marks L1 CO4 

9. What is channel in communication? 2 Marks L1 CO1 

10. Define semiotics. 2 Marks L1 CO2 

                                                                               

 

Roll No.             



Part B 

                                                                          Answer the Questions.                                 Total Marks 80M 

11. a. A public awareness video titled “Listen Before You Speak” shows 

people of different age groups misreading each other’s text 

messages. One sends “Fine.” and the friend assumes anger; 

another sends a thumbs-up emoji, read as sarcasm. The video 

ends with the line, “Words are more than letters on a screen.” 

Explain how this video illustrates the basic elements of 

communication. 

10 Marks L2 CO1 

 b. Describe how misunderstandings highlight the importance 

of feedback and context. 

 L2 CO1 

 c. Explain how the closing line reinforces the idea of listening 

and empathy in communication. 

 L2 CO1 

Or 
12. a. A community radio station in a small town airs a weekly 

programme called “Arogya Sandesh” (Message of Health). 

Each episode begins with a short folk song sung by local 

women’s groups, followed by the anchor’s friendly greeting in 

different local languages so everyone can understand. 

Kannada: Namaskaara! Idu nimma ‘Aarogya Sandesha’ — indu 

naavu swachhate mattu aarogya bagge maatanaduttideve. 

 

Hindi: Namaskaar! Yeh hai aapka ‘Aarogya Sandesh’ — aaj hum 

swachchhata aur svaasthya ke baare mein baat karenge. 

 

Telugu: Namaskaaram! Idi mee ‘Aarogya Sandesham’ — ee roju 

manam shubhrata mariyu aarogyam gurinchi maatladutunnam. 

 

Tamil: Vanakkam! Ithu ungal ‘Aarokkiya Seithi’ — inru naam 

sutham mattrum aarokkiyam patri pesa pogirom. 

(“Greetings! This is your ‘Message of Health’ — today we talk 

about cleanliness and health.”) 

The episode continues with an interview where a local nurse 

explains the importance of washing hands and boiling drinking 

water. Listeners are invited to call in and share their own home 

remedies or practices. Before ending the show, the anchor 

repeats the key message: 

10 Marks L2 CO1 



Closing line (English): “Remember, clean hands mean healthy 

homes. We’ll meet again next week — till then, stay well!” 

Across the town, people gather in courtyards or small tea shops 

to listen together. For many who cannot read newspapers or 

access the internet, this radio programme becomes their 

trusted source of health advice. 

Explain how this radio programme functions as a two-way 

communication system. 

 b. Describe how the use of multiple languages and local songs 

helps the message reach a wider audience. 

 L2 CO1 

 c. Explain how cultural familiarity and spoken interaction 

build trust between communicators and the community. 

 L2 CO1 

 

13. a. A tea company’s TV commercial opens with two men discussing 

work in a kitchen. One pours tea for the other while saying, 

“Partnership tastes better when shared.” The final screen 

reads: “Equality – one cup at a time.” 

Apply discourse analysis to explain how language and 

setting reconstruct gender roles. 

10 Marks L3 CO2 

 b. Explain how tone and tagline challenge traditional 

domestic stereotypes. 

 L3 CO2 

 c. Apply your knowledge of ideology to discuss how the ad 

promotes inclusive masculinity. 

 L3 CO2 

Or 
14. a. “He held out the food, careful not to let his fingers touch mine. 

That day I learnt what purity meant.” 

(Excerpt from Bama’s Karukku (1992)) 

Examine how ordinary action conveys social hierarchy. 

10 Marks L3 CO2 

 b. Illustrate how personal narrative becomes collective 

protest. 

 L3 CO2 

 c. Demonstrate how linguistic minimalism intensifies 

awareness of discrimination. 

 L3 CO2 

 

15. a. “I filmed the flood on a borrowed phone. The clip was shaky, 

but so was the bridge.” 

(Excerpt from a mobile-journalism blog) 

10 Marks L2 CO4 



Explain how first-person narration conveys immediacy and 

authenticity. 

 b. Describe linguistic and stylistic markers of mobile-

journalism language. 

 L2 CO4 

 c. Discuss how tone and brevity shape audience engagement.  L2 CO4 

Or 
16. a. An X (post) reads: 

“When the lights went out at the concert, thousands of 

flashlights turned on — proof that stories don’t need sound.” 

Discuss how metaphor and rhythm communicate meaning 

beyond visuals. 

10 Marks L2 CO4 

 b. Explain how brevity and tone define micro-media 

storytelling. 

 L2 CO4 

 c. Discuss how audiovisual cues create emotional cohesion.  L2 CO4 

 

17. a. “Heavy rainfall in Shillong on Tuesday evening caused flooding 

in several neighbourhoods. Emergency teams worked 

overnight to clear blocked drains. Residents expressed relief 

that rescue units responded quickly, though power supply 

remained intermittent.”  

(The Horizon, March 2024) 

Apply your understanding of news language to explain how 

neutrality and clarity are maintained. 

10 Marks L3 CO3 

 b. Explain how attributions (“teams worked,” “residents 

expressed”) reinforce factual reliability. 

 L3 CO3 

 c. Apply your knowledge of communication purpose to show 

how this report informs readers efficiently. 

 L3 CO3 

Or 
18. a. “Documents accessed by this newspaper indicate that funds for 

the city’s bus fleet upgrade were reallocated to road repairs. 

Transport officials stated that the change was made ‘for public 

convenience.’ Commuter groups, however, argued that the 

delay in buses affects students and daily wage workers.”  

(The Morning Chronicle, July 2024) 

10 Marks L3 CO3 



Apply your understanding of journalistic ethics to explain 

how the report maintains balance between official and 

citizen voices. 

 b. Explain how linguistic neutrality and cautious phrasing 

(“stated,” “argued”) reduce bias. 

 L3 CO3 

 c. Apply your knowledge of media responsibility to show how 

print media facilitates public accountability. 

 L3 CO3 

 

19. a. [Visual: people pausing mid-walk to look up at the sky] 

Text on screen: “One frame. One breath. One reason to look up. 

#SkyMinute — film your pause.” 

(An Instagram Reel Script) 

Illustrate how sentence fragmentation, rhythm, and 

parallelism create immediacy and memorability. 

20 Marks L3 CO4 

 b. Examine how brevity of expression and use of commands 

shape language for the attention economy of short-form 

platforms. 

 L3 CO4 

 c. Examine the role of hashtags as cohesive and communal 

linguistic devices in digital narration. 

 L3 CO4 

Or 
20. a. “Good evening. Breaking now: heavy rain in four districts — 

flights diverted, alerts issued, teams on stand-by. 

We go live to our reporter in Mysuru.” 

(Anchor script of a news broadcast) 

Examine how sequencing, tense, and compression shape 

clarity and urgency in broadcast syntax. 

20 Marks L3 CO4 

3 b. Illustrate how word choice and tone of delivery help the 

report sound neutral yet immediate. 

 L3 CO4 

 c. Demonstrate how sentence structure differs in broadcast 

and print writing, and how these differences affect flow 

and readability. 

 L3 CO4 

 

21. a. “Hospital records show 250 cases of infection after the new 

waste policy was introduced. The press release called it ‘a 

remarkable success.’”  

[Investigative Report – Public Health Crisis (Frontline, 2024)] 

20 Marks L3 CO3 



Examine how lexical opposition exposes contradiction in 

institutional discourse. 

 b. Illustrate how structure and sourcing create persuasive 

objectivity. 

 L3 CO3 

 c. Examine how ethical reporting converts evidence into 

accountability. 

 L3 CO3 

Or 
22. a. “In the age of algorithms, the public deserves to know who 

writes their truths — and who profits from them.”  

[Editorial Excerpt – Data Ethics (The Guardian, 2023) 

Examine how metaphor and syntax create argumentation. 

20 Marks L3 CO3 

 b. Illustrate how persuasive tone balances emotion and 

reason. 

 L3 CO3 

 c. Demonstrate how persuasive stance in editorial writing 

generates ethical implications for objectivity and 

credibility. 

 L3 CO3 

 

 


