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Part A: Answer Any 2 Following Questions. 10 M
Qn.No Questions M co BT
1 Define audience behaviour and its importance in content 5 CO1 | BT1
creation
2 Discuss carousels, reels, and stories 5 CO2 | BT2
3 Describe ideation and planning in content creation. 5 CO1 | BT2
Part B: Answer Any 2 Following Questions. 20 M
Qn.No Questions M co BT
4 Explain the evolution and landscape of social media platforms | 10 | CO1l | BT2
and their impact on content formats
5 Discuss the basics of photography and videography for social 10 | CO2 | BT2
media platforms.
6 Differentiate between user-generated content and professionally 10 COl1 | BT2
produced content with examples
Part C: Answer Any 1 Following Questions. 20 M
Qn.No Questions M co BT
7 Elaborate on how storytelling improves engagement on social 20 | CO2 | BT2
media with suitable examples
8 1. As a content creator, summarise a content plan for one 20 (CO1 | BT2
week for a brand/organisation using at least four




content types (text, image, reels, live, etc.)
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