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Instructions:

(i) Read all questions carefully and answer accordingly.
(ii) Do not write anything on the question paper other than roll number.

Part- A

Answer ALL the Questions. Each question carries 3marks.

5Q x 3M=15 Marks

1  Define Marketing and its key elements.

3 Marks L1 Cco1

2 Differentiate between Needs, Wants, and Demands with one

example each.

3 Marks L1 Cco1

3  List the five Marketing Management Philosophies

3 Marks L1 Cco1

4  Define Core and generic product with an example.

3 Marks L1 C02

5  Recall Unsought goods and Speciality goods with an example.

3 Marks L1 C02

Part- B

Answer the Questions

2Qx10M = 20 Marks

6. | A company plans to launch a new line of eco-friendly footwear
targeting urban millennials. As a marketing consultant, apply the STP 10

(Segmentation, Targeting, and Positioning) framework to develop Marks
a marketing plan for the company.

L3 | CO1
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Or

7. [llustrate the relevance of Maslows theory of Motivation in Marketing 10
. L3 | CO1
with an example for each need. Marks
8. | Youare the product manager of a consumer electronics company
planning to introduce a new smart home assistant device. Apply the 10 L3 | coz
New Product Development (NPD) process to bring this product to Marks
market successfully.
Or
9. | Show how Café Coffee Day (CCD) could modify its product mix to 10
. . L3 | CO2
compete effectively with Starbucks. Marks
Part- C
Answer the following questions 1Qx15M=15Marks
10. | Case Study: “The Launch of FreshSip - A Healthy Beverage Brand”

FreshSip Pvt. Ltd., a Bangalore-based startup, plans to launch a new
range of organic fruit beverages. The drinks are made from 100%
natural ingredients with no preservatives or added sugar. The company
aims to target health-conscious urban consumers who are moving
away from carbonated drinks.

The marketing team must decide how to position the brand in a
competitive market dominated by giants like Coca-Cola and Pepsi. The
company also needs to decide the product mix, pricing, promotion, and
distribution strategies to ensure successful market entry.

The management wants to adopt a customer-centric approach that
aligns with societal marketing principles, focusing not only on profit
but also on consumer health and environmental sustainability.

Questions

1. Analyze the Marketing Mix (4 Ps) to design a marketing strategy for
FreshSip.

2. Analyze how the societal marketing philosophy can be integrated
into FreshSip’s strategy to achieve both business and social objectives.

15 Marks

7.5
marks

7.5
marks

L4 | CO1
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