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Part A: Answer Any 2 Following Questions. 10 M

Q.N. Questions M co BT

1 Describe the nature and scope of Public Relations. 5 Co1l BT1

2 Explain Commercial, Institutional, and Social advertising. 5 COo1 BT2

3 Discuss the role of advertising and Public Relations in marketing and branding. 5 Ccol1l BT2
Part B: Answer Any 2 Following Questions. 20 M

Q.N. Questions M co BT

4 Explain the five M’s of advertising with suitable examples 10 Co1l BT2

5 Analyse the role of traditional and digital media in advertising. 10 CO2 BT4

6 Explain the Hierarchy of Effects model in advertising with suitable examples 10 CO2 BT2
Part C: Answer Any 1 Following Questions. 20 M

Q.N. Questions M co BT

7 Discus§ Fhe process of advertising planning and media planning in an 20 o2 BT

advertising campaign.
8 ﬁ)lslpcl?m the concept and importance of Integrated Marketing Communication 20 CO?2 BTS
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