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PRESIDENCY UNIVERSITY, BENGALURU
SCHOOL OF LAW

GALYE MURE MO YILEDGED
ALACH CRERTES MEIGIETS

Max Marks: 45 Max Time: 55Mins Weightage: 30 % Set A
TEST 1
semesior 1, 2016-17 Course:  BBLA 202, Consumer Behavior, 25" figh' 17

Instruactions:
b Write logibly

Part A
(5 Qx 2 M= 10 Marks)
L. What is Ambush Marketing? Give an example.
2. Explain the role of neure marketing in the conlext of consumer behavior ?
3. Describe the interrelatiomship between consumer behavior and the marketing concept.
4. What is qualitative and guantitative research?
3. What is Just Noticeable Difference { IND) 7 Give an example.

Part B

(3 x5 M= 15 Marks)

—_

. Whalt 1s brand personality? Describe different types of brand personalily with suitable cxamples.

. Discuss the role of social and behavioral seiences in develeping the consumer decision making
PEOCESS,

3. Contrast the major characteristios of the following personality theories: (&) Freudian theary, {b} Neo-
Frewdian theory, and () Trait theory.

b

Pari C
{2 Q10 M=20 Marks)

1. How can marketers use wechnology o improve customer retention and ephance their bond wilh
customers?

2. How are market sepmentation, (argeting, and positioning interrelated? LHustrate how these three
concepts can be used to develop a markeling stralegy Tor a product of your choice,
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Inséructions:

i, Write legibly

.. _.
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Pyt A

(5 Q x 2 M= 10 Marks)
Sitategically speaking, why 13 impression-hased targeting better than segment-based targeting?
Should marketers use nwore verbat copy than artwork in prints ads? Explain yvour answer,
How can markclers use sociad networks, brand communities, and weblops to locate new customer
and tarpet them?
Describe Goople’s role in advertising online?
Compare the advaniage and disadvantage of Google Analytics measurement technique,

Part 3
(3 Qx5 M=15Marks)

Discuss the strategio differences hetween iraditional media channels and new media,

What 1s relercoce geaup? List and discass at ledst four groups that mfluense your purchase, o each
proup, indicate whether iy influence is comparative or normalive (or, possible, beth) and explain
VOUr ANSWET. _

Why is an opinion leader a more credible source of produet informaiion that an advertisement for the
product? Are there any circumstances in which information firont advertisements s hkely 1o ba niore
influential than word-of-maouath?

Part C
(2 Q= 10 M= 20 Marks}

You are (he Marketing Vice President of a large soft drink organizalion. Youwr organizalion’s
advertising agency is in ihe process of pepotialing a condrac! to employ a super star femaie sinper lo
promete Hs product. Thiscuss the reference group factors that you should consider before the celebrity
15 hired.

Compare hroadcasting and narrgweasting and explain why is markeling moving away from using
broadeasting and info narrowceasting & addressable markeling.
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Max Marks: 45 Wax Time: 55Mins Weighlage: 15 % Set A
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scmesier 71, 2016-17 Course:  BBLA 202, Consumer Behavior, 24" April*17

Enstractions:

Lo Write legibly

Par{ A
EH0 x 2 M= 10 Marks)
1. What s Encuburation and Accuitbuwation? Give an exampice.
2. What is Consumer Socialization?
3. What is Geo- demographic segmentation” Explain with ar example.
4. Distinguish - beliefs, value and customs,
5. What is Rilvalistic behavior? Give an examiple,

Pari I3
(30 % 5 M- 15 Marks)

I. How does the family influence the constmer socialization of chitdren? What role dees television
advertising play in consumer socialization?

2. Why do marketing researchers use objective, rather than subjective, measures of social ¢lass?

3. Select five commeicials that were broadeast during an episode and describe how cach reflects 3
cultural values{s),

Part C
{20 x 10 M= 20 Marks)

. Tind advertisements for twe brands of deodorants. Do a content analysis of written and pictorial
aspects of cach adverlisement, dentify apy cors value portrayed in ench sdvertisement and explain
your choices. Describe how the symbels in cach advertisement convey the deodorani®s
characieristics and brand image.

2. You are the owner of two furniture stores, one calering o upper-middle-class consumers and thic
olher 1o lower-class consumer. How do socisl-class differences influence each store’s: (a) product
tines and styles, (b} advertising media selection, () copy and communication style used in the
advertisement, and (d) payment policies?
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