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ANSWER ALL THE QUESTIONS 10 X 10M = 100M

1. Define marketing and explain its core concepts. Differentiate between marketing and selling, providing
historical context.

2. Discuss the history of marketing and its evolution. Identify key milestones and changes in marketing
practices over time.

3. Differentiate between micro and macro marketing environments. Explain the 5Ms in the internal
environment.

4. Select an Indian Car manufacturer and categorize its brands using Ansoff's product/market matrix.

5. Explain the concept of the marketing mix and introduce the 4 Ps. Illustrate how each P contributes to
the overall marketing strategy.

6. Discuss the concept of marketing channels. Explain the factors affecting channel selection and identify
the different types of marketing channel levels.

7. Discuss the concept of market targeting. Identify different types of target markets and explain the
patterns of target market selection.
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8. Describe Brand Positioning errors with examples.

9. Define Relationship Marketing and CRM. Explain the role of CRM in building and maintaining customer
relationships. Apply the Pareto Principle to CRM.

10. Explain the concept of customer loyalty. Discuss how companies can build and maintain customer
loyalty.


